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The goal was to transform a
company recognized for quality
materials and workmanship
into a Brand capable of
Inspiring.

After numerous interviews and
analysis, a strong correlation

emerged between their
innovative fabric coloring
techniques and the theme of
journey, hence the payoft "A
color journey," on which the
entire new corporate
communication 1s been based.
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Over the last twenty years, We
Can Consulting has gone
through a huge transtormation
and growth phase. The
company changed its business
model several times and most
people had completely lost
their focus. The management
itself could not tell what the
company was actually about.

During the long and complex
rebranding work, I listened to
all departments and
coordinated an internal team so
that the company itseltf, from
the inside, could understand
and create the new 1dentity.
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Ecliss 1s a historic company
recognised throughout Milan
for the elegance of its design
furniture and the elegance ot
the interior projects it creates
for its customers.

Over time, the company has
added new stylistic lines and
new mereceological categories
to its offer. Thus, the rebranding
work has consisted ot
systematising a unique
corporate identity that could be
declined in the various styles,
while maintaining its
recognisability.
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GRSC Studio 1s an engineering
firm that offers specialised
consultancy to major investors
and contractors in the field of
energy efficiency tor buildings.

The client's request was to
create a very strong identity
that would break away from the
classic aesthetic canons linked
to the building world and bring
out the theme of sustainability
In a contemporary and
'feminine' way.

In addition to the visual
1dentity, I tried to redetine the
entire terminology and imagery
ot this world by showing
images of building sites and
creating a true manifesto that
encapsulated the most
important principles on which
the sustainability of living
spaces 1s based.
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The challenge proposed by the
Vorwerk company, to give new
life to one of its tlagship
products, the Bimby tood
processor, was to update the
communication stylistic
features so that it could
penetrate even among the most
educated inhabitants of large
cities.

The proposal, born of an in-
depth sociological analysis, was
to adapt the message to a world
that has finally restored the
status of women.

The focus of the
communication, which was
previously all about the power
and technical capabilities of
the tool, was thus diverted to
the theme of 'woman
empowerment..
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